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Accessing the Halal Market in 
the United Arab Emirates (UAE)
OVERVIEW
To fully grasp the potential of the Halal Market regarding 
trade opportunity, one must understand the foundation of 
the standard – which is based on the principles of The Holy 
Quran, the sacred scripture of Islam.  

The term “Halal” means permissible or allowed in the Arabic 
language, while “Haram” signifies all things considered 
forbidden. This principle is applied across all aspects, especially 
in all categories of food products. The teachings of The Quran 
set a specific dietary standard for food ranging from the way it is 
processed, made, produced, manufactured and/or stored using 
utensils, equipment and/or machinery that have been cleansed 
according to Islamic law (Islamic Council of Victoria, n.d.).

To date, Islam is the second largest religion in the world, 
with a following of approximately 1.8 billion (Vaughan, n.d.). 
Consequently, those seeking to access such a large food and 
beverage market must abide by all specifications established 
under the Halal Standard for that specific region. It is important 
to also note that there is no universal Halal Standard, rather, 
each nation and region has its own certification requirements 

due to cultural differences in preference. Although this may 
pose as a challenge for businesses in regards to market access, 
the benefits of producing and branding halal compliant food 
as healthy and organic may be worth the investment. 

According to the consumer data site, Statista, the Halal 
product market is expected to grow from 1.4 trillion USD in 
2017 to approximately 2.6 trillion USD by 2024, with some of 
the biggest importers being Saudi Arabia, Malaysia, and the 
United Arab Emirates (UAE). 

On February 3rd, 2021, the Economic Cooperation Agreement 
between Belize and the UAE was ratified, opening the doors to 
cooperation in areas of trade in goods and services, investment, 
transport, agriculture, among other priority sectors. For 
the purposes of this Market Profile, focus will be placed on 
Accessing the Halal Market in the UAE, due to preliminary 
efforts established in regard to cooperation between the two 
nations and the significant export opportunities that exist for 
this country. 



4 Belize Trade and Investment Development Service (BELTRAIDE)

UNITED ARAB EMIRATES (UAE) 
GEOGRAPHIC OVERVIEW
The Middle Eastern country of the UAE is located along the 
eastern end of the Arabian Peninsula, bordering the country 
of Oman and Saudi Arabia. The UAE is comprised of a 
federation of the following seven (7) Emirates: Abu Dhabi, 
Dubai, Sharjah, Ajman, Umm Al-Quwain, Fujairah, and Ras 
Al Khaimah. In terms of land size, Abu Dhabi is the largest 
of the Emirates, and is the capital city of the UAE with a 
population of approximately 1.5 million. 

The climatic conditions in the UAE consist of a hot and 
humid environment with yearly rainfall averages of roughly 
6 inches. The annual temperature fluctuates from 64 °F (18 
°C), to a high in the Summer of 120 °F (49 °C). Due to the 
relatively high heat, the ability for the emirates to produce 
vegetation is limited, which typically appears in the form of 
shrubs and palms in some areas.

SHARJAH

• Population: 1.275
 million (2019)

DUBAI

• Population: 3.331
 million (2019)

ABU DHABI

• Population: 1.452
 million (2019)
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UAE ECONOMIC INDICATORS IN 2019
SOURCE: TRADING ECONOMICS | WORLD BANK

Population: 9.771 million 

Gross Domestic Product (GDP): USD 421.14 billion 

Gross Domestic Product (GDP) Per Capita: 43,103.32 

Consumer Spending: USD 154.95 billion 

Labour Force: 7.384 million 

Unemployment Rate: 2.64% 

Inflation Rate: 1.93%

Balance of Trade: USD 100.97 billion 

Ease of Doing Business: 16

The above provides a general overview on the economic 
conditions in the Middle Eastern nation. In 2019, the UAE 
ranked 16 in the Doing Business report conducted by the 
World Bank. 

SHARJAH

• Population: 1.275
 million (2019)

DUBAI

• Population: 3.331
 million (2019)

ABU DHABI

• Population: 1.452
 million (2019)
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Consumer Demographic 
Unlike most nations, only a small portion of residents within 
the UAE are citizens. The vast majority reside in the country as 
foreign workers. Most of the labour demand occurs around 
both major cities of Abu Dhabi and Dubai, and the below 
provides an overview of the diverse ethnic composition within 
the emirates as of 2015:

Notably, roughly 87% of the population displayed above reside 
in urban areas of the emirates. In terms of age distribution, 
the vast majority of the UAE’s population are between the 
ages of 25-69, with an average life expectancy of 78.3 years 
for both men and women. The official language in the UAE is 
Arabic, and most of its inhabitants practice the Muslim faith.

Source: Encyclopedia Britannica Inc., 2015

CONSUMER SPENDING
According to data extracted from the Annual Economic Report 
by the UAE Ministry of Economy, the Food and Beverage sector 
accounted for the second highest Household Consumption 
Expenditure after Housing.

Sector Percentage

Housing 41.3%

Food and Beverage 13.9%

Transport 9.3%

Commuication 7.8%

Apparel and Footware 7.4%

Hotels and Catering 4.9%

Miscellaneous Goods and Services 4.5%

Other 10.9%

 Source: Go Gulf; UAE Ministry Of Economy - Annual Economic Report.

Considering that the UAE is unable to grow most of its food 
source, vast opportunities exist for trade with nations involved 
heavily in the Agro-processing sector. Furthermore, the 
population demographic may showcase diversity in taste and 
interest since many of the residents are foreigners.

38%

12%10%

10%

9%

6%

15%
Indian
Emirati
Egyptian
Bangladeshi
Pakistani
Philippine
Other
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UAE Market Intelligence 
MARKET SIZE FOR PACKAGED FOOD
According to Euromonitor, a large market research site, 
retail sales in the packaged food market is estimated to be 
approximately USD $5.9 billion in 2020. It is important to note 
that this represents a rather large increase of 20% from 2016 
and is forecasted to grow up to USD $7.5 billion by 2025. This 
consistent growth may prove to be a substantial opportunity 
for exporters seeking to supply the UAE’s underserved market 
in processed meat, seafood, processed fruit, and vegetable 
markets. 

Another key distinguishing market feature includes the 
UAE’s imports of food products. According to data supplied 
by Bloomberg, the UAE imports roughly 90% of the food it 
consumes. 

Specifically, the following data showcases imports for Meat 
and edible meat offal in 2020, which totaled approximately 
USD $1.5 billion in imported value to the UAE, and was mostly 
supplied by Brazil and Australia:
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Code Product Label
Value imported in 

2020 (USD thousand)
Total All Products 166,298,943
0207 Meat and edible offal of fowls of the species Gallus domesticus, ducks, geese, turkeys, and ... 592,781
0204 Meat of sheep or goats, fresh, chilled or frozen 292,161
0201 Meat of bovine animals, frozen or chilled 280,725
0202 Meat of bovine animals, frozen 256,045
0203 Meat of swine, fresh, chilled or frozen 43,135
0206 Edible offal of bovine animals, swine, sheep, goats, horses, asses, mules or hinnies, fresh, ... 19,379
0210 Meat and edible offal, salted, in brine, dried or smoked; edible flours adn meals of meat or ... 7,123
0208 Meat and edible offal of rabbits, hares, bideons, and other animals, fresh, chilled or frozen... 1,926
0209 Pig fat, free of lean meat, and poultry fat, not rendered or otherwise extracted, fresh, chilled, ... 21

It is important to contrast the above with the UAE’s export value for meat and edible meat offal which was valued USD $49 
million for 2020.

Code Product Label
Value imported in 

2020 (USD thousand)
Total All Products 166,298,943
1701 Cane or beet sugar and checmially pure sucrose, in solid form 414,889
1704 Sugar confectionery not containing cocoa, incl. white chocolate 71,056
1702 Other sugars, incl. chemically pure lactose, maltose, glucose and fructose, in solid form; ... 32,350
1703 Molasses resulting from the extraction or refining of sugar 238
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Comparably, Brazil also dominated exports to the Middle 
Eastern nation for a key product - Sugars and sugar 
confectionery, which also happen to be the main traditional 
export good for Belize.

In observing the top imports into the UAE for 2020, another 
key product category stood out in the form of Edible Fruits and 
Nuts; peel of citrus fruit or melons. This particular product group 
had an import value of USD $1.6 billion and formed a part of 
the top 20 imports for the Islamic nation. This product category, 
along with sugar, will be assessed in the following section. 

PRODUCT EXPORT OPPORTUNITIES 
The Agricultural Sector has always been the foundation of 
the Belizean Economy and has provided opportunity for value-
added activities to occur across other several priority sectors 
and industries. Currently, traditional agricultural productions 
are in the form of citrus, banana, and sugar cane. Although 
there is much room for continued product transformation, 
significant opportunities exist for these traditional goods in 
the exporting arena.

With the support of the ITC Export Potential Map platform, 
key commodities have been identified as having the potential 
for export to the UAE. The selection of these commodities 
factor-in current production in Belize, along with the existing 

demand and lack of production in the exporting destination. 
As seen below, raw cane sugar, value-added bananas, among 
others, rank high on the export potential diagram due to the 
reasons mentioned previously. 

However, it is essential to solidify this assumption by observing 
the top exports from Belize as seen below, in which case both 
Sugars and Edible fruit derivatives rank as the top commodities 
with a total of USD $104,385,000 in export value for 2020. 

Belize in
United Arab

Emirates

1. Raw cane sugar
2. Bananas, fresh or dried

3. Rock lobster & Sea
    Crawfish Frozen

4. Natural pearls

5. Orange juice
    frozen

6. Kidney beans
 “Phaseolus vulgaris”, ...

7. Papayas, fresh

8. Virola, mahogany,
imbuia & balsa, ...

9.  Preparations for
sauces & prepared...

10. Beans “Vigna &
Phaseolus” nes, dried & ...

11. Shrimp & prawns, frozen

12. Other footwear, rubber/plastic souls & ...
13. Molluscs & other
aquatic invertebrates

14. Fish nes, whole, frozen

15. Maize (excl seed for sowing)

16. Preparations used 
in animal feeding

17. Discs, tapes,
solid-state non volatile...

18. Rum

19. T-shirts & vests,
knit/crochet, nes

20. Other builders’
joinery & carpentry of...

21. Video game
consoles

22. Doors & their frames
& Thresholds, of wood

23. Oils of sweet &
bitter orange

24.  Wood, sawn/chipped...

25. Essential oils
of citrus fruit
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Code Product Label
Value imported in 

2020 (USD thousand)

Total All Products 211,873

17 Cane or beet sugar and checmially pure sucrose, in solid form 59,968

08 Sugar confectionery not containing cocoa, incl. white chocolate 44,417

Products that do not undergo extensive processing, such as 
value-addition, experience less requirements when applying for 
Halal certification. These may include the following products: 
seafood, minerals, vegetables / fruit produce, and spices. The 
justification is that these goods are naturally occurring, thus, 
are automatically considered halal. Depending on consumer 
preference, these products may not warrant additional 
vetting when applying for the certification. However, Good 
Manufacturing Practices (GMPs), along with other relevant 
certifications, are still expected. Additionally, it is critical to 
remember that the entire supply chain must adhere to the halal 
parameters as specified under Shariah Law. Specifically, the 
following three (3) elements must adhere to the parameters 
discussed: Ingredients, Equipment, and Processing Aids. 
Critical ingredients are classified as requiring close attention 
and can include derivatives from animal materials such as 

meat. These ingredients require careful handling due to their 
nature under the certification, while other ingredients derived 
from plants may not be considered as critical. The equipment 
used, along with the processing aids applied throughout the 
supply chain must also be compliant. 

HALAL FOOD VALUE CHAIN
The continued advancement of global trade has created a 
complex supply chain for varying products and services. To 
ensure Halal compliance in the food and beverage sector, it 
is critical to consider all aspects of this rather complex value 
chain, ranging from activities in the farm to the final product 
supplied to consumers. In other words, it is important for 
producers to remember that conformity for this standard can 
be found in every step of the process, and not only in the 
final product. 
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The diagram below shows current issues, and opportunities along the halal value chain: 

Source: International Trade Centre, 2015

Farm & rearing

Standards &
Certification

Slaughter

Processing &
Manufacturing

Labelling

Marketing
& Branding

Logistics

Ingredients
& Additive

Wholesale
& Retail

Customer Relations

∙ Vegetarian Feed
∙ Organic

∙ Antibiotic free
∙ Natural rearing

∙ Humane
∙ Sustainability

∙ Unified standards
∙ Regulatory frameworks

∙ Accreditation of Halal 
Certification Bodies

∙ Mutual recognition

∙ Hand slaughter
∙ Non-stun

∙ Humane handling
∙ Dedicated lines

∙ Original Halal concept 
from the ground up

∙ Higher quality
∙ Product innovation

∙ Integrated supply chain
∙ In-house training

∙ Full disclosure
∙ Labelling guidelines

∙ Accredited logos

∙ Informed research
∙ Emerging brands

∙ Halal-focused 
marketing

∙ Digital innovation

∙ Dedicated transport
∙ Dedicated storage

∙ Port-to-port protocols
∙ Logistics standards

∙ Track & trace 
technologies

∙ Vegetable origin 
ingredients

∙ Halal  gelatin
∙ Reduced additives & 

colourants
∙ Logistics standards

∙ Dedicated 
stores/sections

∙ Full product offerings
∙ Promotions

∙ Expanding awareness

∙ Social Media 
Campaigns

∙ Building brand loyalty
∙ Transparency & integrity

∙ Increased consumer 
power

∙ Animal feed
∙ Animal welfare

∙ Many standards
∙ Lack of oversight

∙ Conflicts of interest
∙ Regional competition

∙ Leadership vacuum
∙ Fraud

∙ Animal handling
∙ Stun vs non-stun

∙ Machine vs hand
∙ Lack of training

∙ Non-dedicated lines

∙ Contamination with 
non-halal

∙ Insufficient training
∙ Low quality

∙ Lack of innovation
∙ Sourcing ingredients

∙ Lack of consumer trust
∙ Lack of labelling 

guidelines
∙ Confusing logos

∙ Lack of innovation

∙ Lack of research
∙ No global brands

∙ Poor marketing 
strategies

∙ Lack of consumer 
habits

∙ Risk of contamination
∙ Mixed storage

∙ Lack of logistics 
standards

∙ Problems sourcing halal 
ingredients

∙ Gelatin & alcohol issues
∙ Toxic additives

∙ Sourcing quality halal 
products

∙ Lack of management 
buy-in

∙ Insufficient market 
knowledge

∙ Customer confidence
∙ Poor customer 

communications
∙ Insufficient consumer 

knowledge

FARMCURRENT ISSUES COMING TRENDS

FORK
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Halal Certification
In accessing viable halal markets, it is imperative for exporters 
to note the significant differences across markets, which tend 
to vary in several distinct aspects. While there are numerous 
halal standards, the regulatory ecosystem is always evolving, 
and may not apply in every situation. For example, receiving 
halal certification for a specific market will not automatically 
guarantee access in another. In the case of the UAE, the 
standard appears to be more consumer-driven as opposed to 
being a market requirement, which also suggests the role of 
cultural appeal and consumer preference. In contrast, Malaysia 
requires food processors to apply for halal certification via the 
Department of Islamic Development Malaysia (JAKIM), a body 
created to administer Islamic affairs nationally. 

For this profile, the halal standard requirements in the UAE will 
be observed. When choosing a Certifying Body (CB), exporters 
must verify the registered scope of the institution depending 
on the product or service being exported. For example, in the 
UAE there are varying categories such as the following:

• Processing 1 (Perishable Animal Products) – includes animal 
slaughtering (Poultry and Bovine), Dairy and fish products

• Processing 2 (Perishable Vegetable Products) – includes 
Fresh fruits, Fresh juices, Preserved fruits, Fresh vegetables, 
Preserved vegetables

• Processing 3 (Products with long shelf life at room 
temperature) – includes Coffee, Citrus/ Orange juice and 
derivates, Corned beef and processed meat, Modified 
Starch, Pregelatinized Starch, Packaged water

The above does not include an exhaustive list, and other 
categories can include other important aspects of the 
value chain such as distribution and storage. Furthermore, 
the location of a CB will also play a significant role in the 
decision-making process for an exporter, since part of the 
certification process involves in-person audits which require 
the applicant to cover logistical travel expenses ranging from 
flight coordination to accommodation. 
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For Belizean exporters seeking to access the UAE market, the 
closest CBs appear to be in the United States of America, with 
several of them being accredited by key institutions such as 
the Emirates Authority for Standardization and Metrology 
(ESMA), the GCC Accreditation Center (GAC) and the 
Emirates International Accreditation Center (EIAC). The ISWA 
Halal Certification Department is one of the many viable CB 
options that exist within the region, and includes an extensive 
array of standards within its certification scheme. An example 
of the certification process can be seen in Annex 01. 

Another viable option in the Latin American region is FAMBRAS 
HALAL Certification LTDA., with its headquarters located in São 
Paulo, Brazil. FAMBRAS HALAL was the first institution to be 
accredited in Latin America by the Gulf Cooperation Council 
Accreditation Center (GAC) and by ESMA. The standards used 
by FAMBRAS adhere to the requirements as prescribed by the 
ESMA for Halal Certifying Bodies (HCBs) under UAE.S 2055-2, 
UAE.S 2055-1, UAE.S 993; UAE.S 2055-4.

To view a list of all HCBs registered with the Ministry of 
Industry and Advanced Technology in the UAE, please visit 
the following link:
http://halal.ae/OpenData/HalalCertificationBodieswithESMA 

In Annex 02 herein, a list of HCBs have been extracted as viable 
options for those interested in exporting from Belize to the UAE.

ANNEX 01
ISWA Halal Certification Department

Application Process

Applicant must address 
comments/concerns 

regarding application

Applicant respond to 
questions reviewed.

Received application and 
documentation checked

Not acceptableNot acceptable

AcceptableAcceptable

AcceptableAcceptable

Documentation Completed

Client contacted to perform 
level 1 audit

Run Level 2 Audit completed 
and report presented

Approving Committee reviews 
audit report and recommendations 

from the auditing team

HALAL CERTIFICATION
Issued after all payments are 

received and processed

Applicant fills out 
application form

Client responds to 
findings with 

corrective actions
Not acceptableNot acceptable
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ANNEX 02
Halal Certifying Body Location Fees Conditions Scope 

Halal Transactions Inc. Omaha, 
Nebraska, USA 

N/A – Estimate needs 
to be requested 
directly by applicant. 

Once application has been 
submitted, fees are 100% non-
refundable. 

1. Slaughter Houses 
2. Products 

Category C, D, E, F:
Animal Slaughtering and meat 
processing, Eggs, Dairy and Fish 
Products, Canned Sectors, and Feed 
Production

RACS LLC Houston, Texas, 
USA 

N/A – Estimate needs 
to be requested 
directly by applicant.

N/A – further engagement 
required from the applicant.

1. Slaughter Houses 
2. Food Products 

Category C:
Animal Slaughtering, Poultry 
Slaughtering, 
Eggs, Dairy and Fish Products
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Halal Certifying Body Location Fees Conditions Scope 

Islamic Food and 
Nutrition Council 
(IFANCA)

Chicago, Illinois, 
USA 

1. Registration fee for 
a plant: USD 1,500.00 
- USD 2,000.00
2. Audit fee for a 
plant per man day: 
USD 1,000.00 - USD 
1,500.00
3. Registration fee 
for a product: USD 
350.00 - USD 750.00

The halal certification may be 
suspended if:
1. The client persistently or 
seriously fails to meet the halal 
certification requirements.
2. The client refuses to allow 
IFANCA to conduct surveillance 
or recertification audits.
3. The client requests 
suspension of the halal 
certificate.

1. Slaughter Houses
2. Food Products 
3. Cosmetic Products 

Category C,D,E,L,M,N:
(Bovine, Poultry) slaughtering including 
cutting and packing, Processed beef 
products, Processed poultry products, 
and others.
Fresh and preserved fruits, Fresh juices, 
Fresh and preserved vegetables.

SIILHALAL- The Islamic 
Inspection Service

Chapecó - Santa 
Catarina, Brazil 

N/A – Estimate needs 
to be requested 
directly by applicant.

N/A – further engagement 
required from the applicant.

1. Slaughter House 
2. Products 

Category C,D,E,F,H,J:
Poultry Slaughtering / Meat Processing, 
Fresh and Preserved Fruits, Fresh Fruit 
Juice, and Vegetables, Coffee, Biscuits, 
Snacks, Oil, Drinking Water, Beverages, 
Canned Products.
Animal Feed,
Retail Outlets, Wholesalers,
Transport and Storage of Meat and 
Meat Products 
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making business happen

BELIZE TRADE AND INVESTMENT DEVELOPMENT SERVICE

Address: 3401 Mountain View Blvd. Suit 201, Belmopan, Belize   |   Phone: (+501)-822-3737 
Email: beltraide@belizeinvest.org.bz   |   export@belizeinvest.org.bz

Website: www.belizeinvest.org.bz

mailto:beltraide%40belizeinvest.org.bz?subject=Honey%20Prospectus
mailto:export%40belizeinvest.org.bz?subject=Honey%20Prospectus
http://www.belizeinvest.org.bz
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